ACC. NUMBER

TITLE




CD-1

Retail 2000-01: the ET knowledge series  (Economic times) 

CD-2

Business world –2001 by business world 

CD-3

European high yield interactive by Euromoney  
CD-4

Business India 1995-1998: by Business India 
CD-5

Business World: May 1999to march 2000 by Business World
CD-6

Business Today: spl. Edition Jan. 2002, Business Today 


CD-7

ASTD research report: 2001 annual report,

CD-8

Aditya Vikarm 1943-1995, 
CD-9

Mumbai Corporate database

CD-10

All India industrial database 

CD-11

IKON marketing

CD-12

International Trade finance + Exim procedures

CD-13

Industry watch series the Indian oil & gas sector by ICRA, 2003
CD-14

Customer relationship Management   (FICCI) 

CD-15

Total quality management (TQM)   (FICCI) 


CD-16

Industry Watch series: Indian consumer durable industry, 2003 (ICRA)
CD- 17

Industry Watch series: Indian commodity policy industry, 2003 (ICRA) 
CD- 18

Budget: 2003-04 sector overview, 2003 (ICRA)
CD- 19

Business worlds: test prep. By Business world, 2003

CD- 20

ICRA corporate Review, autumn, 1999 (ICRA)
CD- 21

Industry Watch series: the Indian automotive comp. Industry, 2003 (ICRA)
CD- 22 
Industry watch series: sector watch service, June 2003 (ICRA) 

CD- 23

Industry watch series: industry comm. & sector watch service,2003  (ICRA)
CD –24
Industry watch series: August, 2003 (ICRA) 

CD –25
Industry watch series: Indian automotive industry, 2003 (ICRA)
CD- 26

ICRA industry report, October, 2003 (ICRA)
CD- 27

Beyond advertising: the phenomenon of brand cultism by Ragas, Mathew, 2003 
CD- 28

Industry Report : November , 2002 (ICRA)
CD- 29

Industry watch Series : Indian Manmade fibres  (ICRA) 

CD- 30

Industry Report December, 2003 (ICRA)
CD- 31

Industry report, January, 2004 (ICRA)
CD- 32

Industry report January, 2004 (ICAR)
CD- 33

CII Directory (CII)
CD- 34

Leadership for the New World (Pragati Leadership Institute).



CD- 35

ICRA Industry Report, February,2004  (ICRA)
CD-36

ICRA Industry Report, March 2004 (ICRA)
CD- 37

ICRA Industry Report, April 2004 (ICRA)
CD- 38

ICRA Industry Report, May 2004 (ICRA)
CD- 39

ICRA Industry Report, June 2004 (ICRA)
CD- 40

ICRA Assessment Report July 2004 (ICRA)
CD- 41

ICRA Industry Report, July (ICRA)
CD- 42

ICRA Industry Report, August, 2004 (ICRA)
CD- 43

ICRA Industry Report, October 2004 (ICRA) 

CD- 44

Element of Six Sigma (Times of India)
CD-45

ICRA Industry Report, November 2004 (ICRA)
CD-46

ICRA Special Report, 2004 (ICRA)
CD-47

ICRA Special Report 2004 (ICRA) 

CD-48

20 Steps to better : art of influence (BBC)
CD- 49

----do----: Balancing art (BBC)

CD- 50

 ----do----: Better team performance (BBC)

CD- 51

----do----: Communication Clearly

CD- 52

----do----: Creating an Effective team

CD- 53

----do----: Dealing with Difficult People

CD- 54

----do----: Dealing with difficult Situations

CD- 55

----do----: Helping others to achieve 

CD- 56

----do----: Letting Go 

CD- 57

----do----: Making the Most of Yourself

CD- 58

----do----: Managing Customer Relationship

CD- 59

----do----: Managing Projects

CD- 60

----do----: Motivating People 

CD- 61

----do----: Picking the Right people 

CD- 62

----do----: Putting stress to Work 

CD- 63

----do----: Solving Problems and thinking creatively
CD- 64

----do----: Telling People what you think of them

CD- 65

----do----: Thriving on Change

CD- 66

----do----: The Vision Things

CD- 67

----do----: You Can’t do it Alone

CD- 68

Are you Being Served? –Management Skills





CD- 69

Are You Being Served ? Sales & Customer Service 




CD- 70

Benchmarking for Competitive Advange (Vol-I)

CD- 71

Benchmarking for Competitive Advange (Vol-II)




CD- 72

Change or Transformation (Transformation) 





CD- 73

Cross Talk – Cross Culture Communication





CD- 74

Globalisaton:Globalisation in theory 

CD- 75

----do----: Globalisaton in Practice

CD- 76

----do----: Developing and implementing a global Strategy 

CD- 77

----do----: Making globalisation Succeed 

CD- 78

Managing Performance (Vol-I)






CD- 79

Managing Performance (Vol-II)
CD- 80

Managing Pressure at Work







CD- 81

Marketing a Product Range







CD- 82 
Managing Time (Vol-I)







CD- 83

Managing Time (Vol-II)

CD- 84

The Tough Customers (Vol- I)
CD- 85

The Tough Customers (Vol- II)







CD- 86

What’s the Problem? (Vol-I)
CD- 87

What’s the Problem? (Vol-II)
CD- 88

World without Borders (Mastering Business)




CD- 89

Branding : Branding the Marketing Advantage
CD- 90 
Branding: globalisation marketing advantage ……Power

CD- 91

Branding: Future for Marketing 

CD- 92

Building Tomorrow’s Company:Communication

CD- 93

----do----: The Community Relationship 

CD- 94

----do----: The Employee Relationship

CD- 95

----do----: The Investor Relationship 

CD- 96

----do----: Company Leadership
CD- 97

----do----:Performance Measurement 

CD- 98

----do----: Supplier Relationship

CD- 96

----do----: Customer Relationship 

CD- 100
Make or Break: Advan 

CD- 101
----do----: Alma

CD- 102
----do----: Azur London

CD- 103
----do----: Computer Recruiting Service 

CD-104
----do----: Cotswold Homemade Meringues

CD-105
----do----: H&H Scaffolding

CD-106
----do----: Metropolitan Business

CD-107
----do----: Orchard Country Hotel

CD-108
----do----: Suite Democracy 

CD-109
----do----:WOW Toys

CD-110
Creating The Learning Organisation (Vol-I)

CD-111
Creating The Learning Organisation (Vol-II)
CD-112
Creating The Learning Organisation (Vol-III)



CD-113
Managing Change 








CD-114
Coaching for Results (Vol-I)
CD-115
Coaching for Results (Vol_II)



CD-116
Working with Assertiveness (Vol-I)

CD-117
Working with Assertiveness
(Vol-II)

CD-118
The Time Manager
CD-119
The Information Superhighway 






CD-120
IT: The Third Revolution 







CD-121
The Complete Communicator (Part-I)
CD-122
----do----:Communication beyond words (Part -II)
CD-123
----do----: feedback day 

CD-124
----do----: Put it in writing 



CD-125
ICRA Sector Analysis December, 2004 (ICRA) 

CD-126 
ICRA Rating January 2005 (ICRA)

CD-127
ICRA Industry Report, February 2005 (ICRA)
CD-128
ICRA Industry Report February, 2005 (ICRA)

CD-129
Encyclopedia Britannica 2005 (Installation)
CD-130
Encyclopedia Britannica 2005 (Articles)

CD-131
Encyclopedia Britannica 2005 (Images)
CD-132
Encyclopedia Britannica 2005 (Multimedia)

CD-133
Encyclopedia Britannica 2005 (Multimedia)

CD-134
Encyclopedia Britannica 2005 (Multimedia)

CD-135
Terravision: an are of Darkness by TERI

CD-136
Terravision: Where is my dinner (TERI)
CD-137

Terravision: Global Warming (TERI)
CD-138

Terravision:Taj Mahal ….beyond the love story  (TERI) 
CD-139

Terravision: to their credit (TERI)
CD-140

Terravision: threads of life (TERI)
CD-141

Terravision: shifting power (TERI)
CD-142

Terravision: the slow Poisoning of India (TERI)
CD-143

Terravision: Learning to dream again (TERI)
CD-144

Terravision: give us a life please (TERI)
CD-145

Terravision: daughters of the soil (TERI)
CD-146

Terravision:  new prescription (TERI)
CD-147

Terravision: forest (TERI)
CD-148

Terravision: rural resources (TERI)
CD-149

Water ignites life and hope (TERI)
CD-150

Email ID & directorty Datebaseby (SSk Data Service)
CD-151 to 169 
Company’s Annual Reports (Library Service)  
(Mumbai Sanco Service)
CD-170

ICRA Industry Report March 2005 (ICRA)
CD-171

ICRA Industry Report April 2005 (ICRA)
CD-172

Budget Impact analysis 2005-06 (ICRA)
CD-173

ICRA Industry Report June 2006 (ICRA) 

CD-174

ICRA Industry Report May 2005 (ICRA)
CD-175

ICRA Industry Report July 2005 (ICRA)
CD-176

ICRA Research Suite 2005 (ICRA) 

CD-177

ICRA Industry Report September 2005 (ICRA)
CD-178

ICRA Industry Report July 2005 (ICRA)
CD-179

ICRA Industry Report November 2005 (ICRA)
CD-180

ICRA Industry Report December 2005 (ICRA)
CD-181

Economic and Political Weekly 2003   (EPW)
CD-182

Economic and Political Weekly 2004 EPW)
CD-183

Management and Economic Science (CIER)
CD-184

Induscope: India industry database (CIER)
CD-185

Changing Gear by E. T. (Economic Times)
CD-186

ICRA Industry Report 2005 (ICRA)
CD-187

Organization architecture /structures by Chaturvedi, Mukesh (AIMA) 
CD-188

Listing to the people by Chatterjj, Mirai (AIMA)
CD-189

HR Related aspect of CRM by Duggal, Sanjeev (AIMA)
CD-190

Innovation or Evaporate by Sachdev, Anil (AIMA)
CD-191

HR Execution by Dwarkanath , P (AIMA)
CD-192

It tools for enhancing CRM delivery systems by Rawat, Sudhanshu 



(AIMA)
CD-193

People: India’s change by Singh, N. K. (AIMA)
CD-194

Mobilizing change by Raha, Rajiv (AIMA)


CD-195

Experiences: my firm & my Journey by Bajaj Rajiv (AIMA)
CD-196

Managing the people by Birla, KumarMangalam (AIMA)
CD-197

Connecting across generations by Mittal, Kanika (AIMA)
CD-198

Partnering beyond country borders by Buerkner, Hans Paul (AIMA)
CD-199

Charting new directions by Puri, Bharat (AIMA)
CD-200

Importance of customer focus by Kochar, Jayant (AIMA)
CD-201

Speed & agility by Chandrasekhar, S (AIMA)
CD-202

Talent Management by Pradhan, satish (AIMA)
CD-203

Creating a leadership pipeline by Hari, T. (AIMA)
CD-204

Creating customer delight by Siddiqui , S Y (AIMA)

  

CD-205

Designing world class brands by Naware, Ravi (AIMA)
CD-206

Crating icon brands in the Indian Market by Kansal , Rahul (AIMA)
CD-207

Product Brand to company brand by Suresh, J (AIMA)
CD-208

Building successful brands by muthuraman (AIMA)
CD-209

E-HR forms (Protmedia media e-knowledge)
CD-210

Statistics outline of India 2005-06  (Tata Service Ltd.)
CD-211

Census of India 2001: Madhy Pradesh (Census of India) 
CD-212

Census of India 2001: Maharashtra   (Census of India)
CD-213

Census of India 2001: Gujarat (Census of India)
CD-214 

Mumbai Commercial Directory by Oshiware Industries 

CD-215

Census of India 1991 by (Census of India)
CD-216

Business etiquette by Zenith Global (Zenith Global)
CD-217

Humor at work (Zenith Global)
CD-218

Making meeting work (Zenith Global) 

CD-219

Time Management (Zenith Global)
CD-220

Commanding heights: the battle of India by Yergin, Daniel (Vol-1) 
CD-221

Commanding heights: the battle of India by Yergin, Daniel (Vol-2)
CD-222

Commanding heights: the battle of India by Yergin, Daniel (Vol-3)

CD-223

National Accounts Statistics 1950-2003 by EPW 

CD-224

Domestics products of States in India 1960-2001 (5ed) (EPW)
CD-225

CRISIL Research Business (CRISIL)
CD-226

Great Minds of The Western Intellectual tradition (Vol -1)  

CD-227

Great Minds of The Western Intellectual tradition (Vol -2)
CD-228

Great Minds of The Western Intellectual tradition (Vol -3)

CD-229

Great Minds of The Western Intellectual tradition (Vol -4)
CD-230

Great Minds of The Western Intellectual tradition (Vol -5)
CD-231

Great Minds of The Western Intellectual tradition (Vol -6)
CD-232

Great Minds of The Western Intellectual tradition (Vol -7)
CD-233

Economic & Political Weekly (Vol. 40, 2005)   (EPW)
CD-234

CII: directory of members (CII) 
CD-235

a) Life Style Marketing (b) New Product launch (IGNOU) 

CD-236

Packaging as tool for Market Cultivation (IGNOU)  

CD-237

Developing Continuous improvements as an org. start   (FICCI)
CD-238

Strategies for becoming a Customer focused Org.  (FICCI)
CD-239

Six-Sigma: a breakthrough strategy   (FICCI)
CD-240

7 Steps to world Class Manufacturing   (FICCI)
CD-241

Maximizing Competitive advantage & Business results (FICCI)
CD-242

Developing a Passion for excellence   (FICCI) 

CD-243

Maps of World (Compare Info.)
CD-244

Passion for Customers (Part -1)   (NEIF) 

CD-245

Passion for Customers (Part-2)   (NEIF) 

CD-246

Iqbal by Ultra Video 
CD-247

Competitiveness: facilitator guide (Part-1) (Multi media HRD)
CD-248

Competitiveness: participants guide (Part -2) (Multimedia HRD)
CD-249

Lagan
CD-250

Chak de India
CD-251

Maps of India 
CD-252

An Inconvenient truth 

CD-253

Eye of the Beholder
CD-254

List of Member (ICSI)
CD-255

Smarter Segmentation (HBS) (Part-1)

CD-256

Smarter Segmentation (HBS)  (Part-2)

CD-257

Professional Retailing Skills 

CD-258

An Introduction to scientology by Hubard, L
CD-259

Diantics: The original Thesis by Hubbard, L Ron (Vol-I)
CD-260

Diantics: The original Thesis by Hubbard, L Ron (Vol-II
CD-261

Diantics: The original Thesis by Hubbard, L Ron  (Vol-III)
CD-262

Diantics: The evolution of a science by Hubbard, L Ron (Vol-I) 


CD-263

Diantics: The evolution of a science by Hubbard, L Ron  (Vol-II


CD-264

Diantics: The evolution of a science by Hubbard, L Ron  (Vol-I)


CD-265

Diantics: The evolution of a science by Hubbard, L Ron  (Vol-II)


CD-266

Diantics: The evolution of a science by Hubbard, L Ron  (Vol-III


CD-267

Scientology: a new slant of life by Hubbard, L Ron (Vol-I)
CD-268

Scientology: a new slant of life by Hubbard, L Ron (Vol-II)
CD-269

Scientology: a new slant of life by Hubbard, L Ron (Vol-III)
CD-270

Scientology: a new slant of life by Hubbard, L Ron (Vol-IV)
CD-271

Scientology: a new slant of life by Hubbard, L Ron (Vol-V)
CD-272

The Problems of work by Hubbard, L Ron (Vol-I)
CD-273

The Problems of work by Hubbard, L Ron (Vol-II)
CD-274

The Problems of work by Hubbard, L Ron (Vol-III)
CD-275

The way of happiness by Hubbard, L Ron (Vol-I)
CD-276

The way of happiness by Hubbard, L Ron (Vol-II)
CD-277

The Leadership /Management Mix by Reynolds, Larry 

CD-278

Apply Emotional Intelligence in the work place by HRD multimedia 

CD-279-80

Management by experience (Vol-1) by Prabhala, Ravindra (2cd)

CD-281-84

Engineered for success by RPG
CD-285

Rocket Singh by Yash Chopra

CD-286

Mastering the art of selling by Tom Hopkins 

CD-287

Outsell outmanage out motivate & out negotiate by Harvey Mackay
CD-288

Dianetics:the modern science of mental health by Hubbard, L Ron (Vol-)

CD-289

Dianetics: the modern science of mental health by R. L Hubbard (Vol-II)

CD-290

Dianetics: the modern science of mental health by Hubbard, L R.(Vol-II)  

CD-291

Innovation marketing strategy for bib emerg. Markets by BIMTECH 
CD-292-93

HR,s response to business challenges by Prashant Srivastava 

CD-294

The Problem of Work by L Ron Hubbard 
CD-295

The Scientology handbook: handbook for life by L Ron Hubbard 

CD-296

Ek Ruka Hua Faisla by Basu Chatterjee
CD-297-28
The Social Network by David Fincher  

CD-299 
Eureka Forbs Ltd. Managing the selling effort (case) by HBS

CD- 300
India Big Bazaar Case by HBS

CD-301
Threadless: the business of community: case by HBS

CD-302
Launching the BMW Z3 roadster: case by HBS
CD-303
Charles schwab & Co. “talk to chuck” ad champing a clips supp. By HBS

CD -304 
Measuring Marketing performance: case by HBS

CD-305
12 Angry Man

CD-306
The God Father 

CD- 307
Ek Ruka Hua Faisla

CD- 308
Tits bits of Group Discussion by Skill “n” Success

CD-309
Interview Skills by Skill “n” Success

CD- 310
Resume Building made easy by Skill “n” Success

CD- 311
Telephonic Interviews by Skill “n” Success

CD-312
Introspection by Skill “n” Success

CD-313
Assertive Skill by Skill “n” Success

CD-314
Speak & Write : the wright way by Skill “n” Success

CD- 315
Celebrate your goals by Skill “n” Success

CD- 316
Credibility Skills by Skill “n” Success

CD- 317
Communication Skills by Skill “n” Success

CD-318
Time Management by Skill “n” Success

CD-319
Team Work by Skill “n” Success

CD-320
Selling Skills by Skill “n” Success

CD-321
Smart Selling by Skill “n” Success

CD-322
Presentation Skills by Skill “n” Success

CD-323
Counselling Skills: one to one the technique by Skill “n” Success

CD-324
Directory of SMEs (small& medium enterprise) in India Skill “n” Success

CD- 325
CSJ 40 years by ICSI

CD-326
Conusmer Expenditure type –I by Ministery of Statistics 

CD-327
Consumer Expenditure type-II by Mininstery of Statistics

 

CD-328
Terror at the Taj Bombay: customer-centric leadership by HBS 

CD-329
Threadless: the business of community by HBS

CD-330-32
Promoting Innovation in Clusters by Foundation for MSME cluster

CD-333
Relax : 6 technique to lower your stresss by Goleman, Daniel

CD-334
Resonant leadership :great leaders move us by Boyatzis, Richard

CD-335
Resonant leadership : devp. Resonance & emotional inttli. Compt. By 


Boyatzis, Richard

CD-336
Resonant leadership :hope, idieal self & vision as motivatiors of change by 



Boyatzis, Richard

CD-337
HBS Multimedia case: Pacific Dunlop(A) Beijing by HBS

CD338

HBS Multimedia Case: Teledesic by HBS

CD-339
HBS Multimedia Case :GEs two- decade transformation by HBS

CD-340
HBS Multimedia Case :building brand community on Harley-Davidson 



Poss-ride

CD-341
HBS Multimedia Case :Microsoft Office 2000 by HBS
CD342

HBS Multimedia Case :Acer America by HBS

CD-343
HBS Multimedia Case :Zara :fast fashion by HBS

CD-344
HBS Multimedia Case : Pure Vida Coffee

CD-345
Launching a high risk business by HBS

CD-346
Managing Customer for Profit by HBS

CD347

The Fourtune at the Bottom of the Pyramid : Case by HBS

CD348-49
Creating a blue ocean in the U S wine industry by Kim, W Chan 

CD-350-51
Ek Ruka Hua Faisla by Chatterjis, Basu 
  

CD-352 -53
12 Angry Men by Lumet, Sidney 

 CD-354
Suraj ka Satvan Ghoda 
CD-355
Gandhi

CD-356
Lincoln by Spielberg, Stephen
CD-357
The Power of Persuasion by Cialdin, Robert

CD-358
Chake de India 

CD-359-60
Organizational change design & devp Structure …..& behavior 

